ALEXANDER WATSON STUDIO

Practice Clarity Blueprint

Daniel Mercer — Integrative Counselling, Sheffield & online

Portfolio case study - Reverse-engineered from the finished website
Daniel Mercer is a fictional practitioner created by Alexander Watson Studio. No counselling service is

offered.



About this document

A blueprint read
backwards.

Ordinarily this document comes first and the website follows from it. Here the order is reversed: the website exists, and this is the
strategy that could credibly have produced it.

What this is What it is not
A Practice Clarity Blueprint for Daniel Mercer, written by reading his finished website Daniel Mercer is a fictional practitioner created by Alexander Watson Studio to
closely and reconstructing the reasoning behind it. Every quotation is taken verbatim demonstrate a website direction. Nothing has been added about his training, modalities,
from the site. Where something is inferred rather than stated, it is marked as an clinical expertise, outcomes or personal history beyond what the website itself says.
inference. There was no discovery process; there is no real practice.

EVIDENCE The page rests on what the website says. Quotations are verbatim; counts and descriptions are checkable against the live page.

INFERENCE The page reconstructs a reason from what the site chooses to say, to answer, or to leave out. It is argued, not reported — and it is where this
document could be wrong.

Identity Ideal client Philosophy Messaging Experience Website Visual
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01 — Practice at a Glance

A practice built at

the threshold.

EVIDENCE

Daniel Mercer is a counsellor in Sheffield who works mostly with men. That is a demographic fact, and it is the least interesting

thing about the practice. What defines it is where it sits in a person’s life — not at crisis, and not at self-improvement, but at the

point where a way of coping that has worked for years stops paying.

Who he appears to be

An experienced practitioner who does not
perform expertise. Eight years in practice,
eleven before that as an engineer, and a
habit of explaining himself in a way that
assumes intelligence and no familiarity

with therapy.
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Who he speaks to

People who are functioning — working,
parenting, earning — and who would not
describe themselves as unwell. In his own
words: “Most of the people | see are men,
and most of them had never pictured

themselves doing this.”

The territory it occupies

The gap between managing and being
alright. Itis named on the site in seven
words: “Managing isn’t the same as being

alright.”

The quality it must create

Ordinariness. Not calm, not sanctuary, not
welcome. The feeling that this is a normal,
competent service used by normal people
— and that using it does not require
becoming a different sort of person.
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01 — Practice at a Glance

The proposition,
examined.

‘ “You don’t have to be good at talking to start therapy.”

It is not a benefit claim It names a private belief and disqualifies it
Almost every therapist headline promises an outcome: The belief is that therapy is a skill-based activity requiring
feel calmer, understand yourself, move forward. This one emotional fluency, and that arriving without it means
promises nothing. It removes an entry requirement wasting the hour. Eleven words retire it. The relief is not
instead — and it answers an objection the visitor has not that therapy will be easy; it is that the reader is not

said out loud. disqualified.
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INFERENCE

The verb is start

Not heal, not change, not transform. The proposition
concerns crossing the threshold, not the destination —
which is why the site can be so specific about the first

email and so unpromising about results.
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01 — Practice at a Glance

INFERENCE
Why this 1s not “therapy for
b D/
mern .
The audience skews male and the site says so once, plainly. But the practice is not counselling for men in Sheffield. It is the
reduction of the cultural, emotional and practical cost of beginning. Men are over-represented among the people who carry that
cost, which is why the demography looks the way it does — the barrier is the positioning, not the gender. Every primary statement
on the site is addressed to the cost, and none of them is addressed to being a man.
“Managing isn’t the same as being alright.” Names the territory without naming a category the reader would have to accept.
“No couch. Two chairs and fifty minutes.” Answers the suspicion that this is a mysterious procedure with rules he does not know.
“Getting in touch isn’t a decision. It’s an email.” Separates enquiring from committing, which is the point at which most of this audience stops.
“Most of the people I see are men, and most of them The one sentence about gender. Three of the four statements address the cost of beginning; this one reports who
had never pictured themselves doing this” tends to be carrying it, and uses that as recognition — people like you are already here — rather than as a specialism.

Nothing on the site uses the vocabulary of a men’s mental health brand: no talk of men not talking, no appeal to strength or stoicism, no imagery
borrowed from sport or the pub. Work appears often — an eleven-year career, a job that has stopped being survivable, ‘a full-time job you didn’t apply
for” — but as this reader’s actual life rather than as a masculine register. Had the positioning been gender, that vocabulary would be difficult to avoid. Its

absence is the evidence for reading the position as threshold rather than demographic.
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01 — Practice at a Glance

What stands 1n the way.

The barriers below are inferred from what the site chooses to answer. A website spends its words on
the objections its author has actually heard.

It isn’t bad enough to justify this. “Things don’t have to be falling apart first”

I wouldn’t know what to say. “I'll ask what brought you. If you don’'t know, we start there””

I'll be analysed. Under Things | won’t do: “Pretend to know you better than you know yourself”
I’ll be handled. Under Things | won't do: “Tell you to calm down.”

I’ll have to break down. “There’s no stage where you have to cry.”

I don’t know what happens, or what it costs. Four numbered steps; £60 for 50 minutes on the first screen.

Someone else told me to come. “Someone else may have suggested you do this. That’s a normal way to arrive.”

The pattern is consistent enough to be a method: name the fear in the reader’s own terms, then answer it with a fact rather than a reassurance.
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INFERENCE
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02 — Professional Identity

Who Daniel 1s as a practitioner.

Plain by discipline, not by simplification

Observant, and unwilling to sit on it

Self-disclosing only where it is useful

Undramatic

Explicit about limits and money

Not an authority on someone else’s life

as information the client is entitled to before they arrive.

EVIDENCE

An integrative counsellor who explains his work in ordinary language, says what he
notices, and treats the mechanics of therapy — the room, the fee, the process, the limits —

He uses the word integrative and then defines it in a single clause. He does not avoid technical language; he
refuses to leave it unexplained.

“Stay quiet when | think something matters” appears under the things he wont do. The discipline is stated
as a refusal, which is a harder promise than a virtue.

The eleven engineering years are not offered as biography or as a credential. They demonstrate the exact
pattern his clients are in: “| was good at it and quietly miserable... I'd have said | was fine. | said it a lot.”

M M

“No couch.” “There’s no stage where you have to cry.” “Nothing on the walls worth commenting on.” The

deflation is repeated often enough to be a position.

EEAN 11

Cancellation terms in full. “l don’t do couples work, and | can suggest someone who does.” “If I'm not the

right person for you, I'll say so and try to point you towards someone who is.”

Two of his five refusals guard the same boundary: telling you what to do with your life, and pretending to
know you better than you know yourself.

Deliberately not recorded: warm, empathetic, non-judgemental. The site never claims them. It demonstrates the third obliquely — “Nobody has ever come in and told me something | thought was stupid” — and

leaves the rest to be inferred. Writing them down as brand qualities would be inventing evidence.

Daniel Mercer — Practice Clarity Blueprint
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02 — Professional Identity INFERENCE

What he appears to
be selling.

‘ “That part is most of what you’re paying for.”

The line is attached to the refusal to stay quiet. Read carefully, it prices the practice. What the client is buying is not attention and
not sympathy: it is a candid outside observation, delivered by someone with no stake in flattering them.

Listening is the precondition, not the It is a rational value proposition And it explains the whole tone
product
It describes something a practical person can evaluate: an A practice selling atmosphere must protect the
“I listen properly, which is rarer than it sounds” is a claim accurate view of yourself that you cannot get from inside. atmosphere, so its mechanics get hidden. A practice
about competence, not the offer. The offer is the That is why the fee can sitin the open on the first screen selling accuracy can print its price, its cancellation terms
sentence that follows it: “and I tell you what | notice.” without embarrassment. and its limits — they are consistent with the thing being
bought.
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03 — Philosophy of Change
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Change starts with being accurately
noticed — not with being able to
explain yourself.

The site never asks the visitor to arrive with insight, vocabulary or a formulated problem. It asks
them to arrive. Articulacy is treated as something that may come out of the work rather than a

condition of entering it.

INFERENCE
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03 — Philosophy of Change EVIDENCE INFERENCE
o o o

Philosophy 1n practice.

The evidence is one paragraph: “You talk. I listen properly, which is rarer than it sounds, and | tell you what | notice. Over a few

months that tends to change how you handle things. There’s no stage where you have to cry.” Three beliefs are doing the work

inside it.

What Daniel believes What Daniel does What the client experiences

Not knowing what is wrong is a normal starting point, not Opens the first session with “I'll ask what brought you. If The first session cannot be failed. Turning up without an

a failure of preparation. you don't know, we start there.” explanation is not a wasted fifty minutes.

The useful material is what the therapist notices, said out Tells the client what he notices, and refuses to stay quiet An outside view of yourself, from someone who is not

loud. when he thinks something matters. managing your feelings about it.

Change is gradual and behavioural, not cathartic. Weekly, at the same time. No promised breakthrough. Nothing is demanded emotionally in any single session.

“Some people come for six weeks. Some stay a couple of The effect shows up at home, over months.

years.”
What the philosophy rules out is as clear as what it contains. There is no language of healing, journey, transformation or potential anywhere on the site.

One sentence comes close to an outcome — “Over a few months that tends to change how you handle things” — and it is hedged, behavioural and

unquantified. It is the deliberate limit of what the site will claim, and nothing else on the page goes further.
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04 — The People Daniel Helps

One pattern, eight
surfaces.

INFERENCE

The situations listed on the site look unrelated: anger, long-managed anxiety, a relationship ending, becoming a father, work that

has stopped being survivable, not knowing anyone properly any more, something never told to anyone, and “getting on with it” no

longer working.

A coping strategy that used to work has stopped working — and the person is
competent enough that its failure is confusing rather than obvious.

The site says this itself No diagnostic language anywhere

“It worked for a long time. That’s what makes it No depression, no trauma, no burnout, no stress. Anxiety
confusing.” The confusion, not the pain, is the entry point appears once, and as something you have been

— and it is a far easier thing for this reader to admit to. managing rather than something you have. The list is of

situations rather than conditions, which lets someone
recognise themselves without first accepting a category

they may reject.
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Written from inside

‘Anger that arrives faster than it used to” is how it feels,
not what it is called. Two of the eight are events; five are
slow states; one is a secret. All are phrased as the person

would phrase them.
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04 — The People Daniel Helps

The person, in four

VIEWS.

What is visible from outside

Still working, still parenting, still earning.
Nothing has collapsed. On paper, and to
most people who know them, fine — which

is part of the problem, because it removes

the obvious justification for asking for help.

One sentence does unusual work: “Someone else may have suggested you do this. That’s a normal way to arrive.” The partner-prompted clientis a large

What is happening inside

Irritability arriving faster than it used to.
Anxiety that has been managed for so long
it feels like personality. Grief with no
vocabulary attached to it. The quiet
recognition of not knowing anyone
properly any more. Sometimes one thing

never said aloud.

What makes therapy hard to
approach

It doesn’t feel serious enough to qualify.
There are no words ready. There is an
expectation of being analysed, patronised
or asked to perform emotion — and a
suspicion that therapy has a house style of
speech they would have to adopt to take
part.

part of this audience and is almost always treated as a lesser category. Naming it as normal removes a specific embarrassment.
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INFERENCE

What they actually want

To understand what is happening. To react
differently. To stop repeating something.
To say the thing once, out loud, to
someone who won't flinch. Not to become
their best self; the site never offers that
and they would not believe it.
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04 — The People Daniel Helps

Why this reader believes him.

INFERENCE

This audience arrives sceptical. Five things on the site are doing the work, and none of them is a

credential.

Sentences of the reader’s own length

The mechanics in the open

Stated limits

No promises

A marked edge

The register on the page is the register of the client. There is no language barrier to cross, so there is
nothing to get wrong.

Fee, hours, access, cancellations. To a practical person, transparent terms read as competence — the same
way a good tradesman’s quotation does.

“If ’'m not the right person for you, I'll say so and try to point you towards someone who is.” A costly signal: it
makes every other claim on the site more believable.

Nothing is guaranteed, so nothing sounds like selling — which matters enormously to a reader whose
default posture is scepticism.

The footer says plainly that counselling is not an emergency service, and names where to go if you need
help today — a GP, NHS 111, Samaritans. It is the one moment the site sends the reader somewhere else, and
it belongs to the same discipline as the referral: a practice sure enough of what itis to say what it is not.

The professional standing — registered, insured, in supervision — appears in one sentence in About and once more in the footer, and carries almost none of the persuasive load. On a site aimed at a reader who

already valued therapy, the weighting would be reversed.

Daniel Mercer — Practice Clarity Blueprint
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05 — Messaging & Voice

EVIDENCE
@

How the voice actually works.

The core message is you don’t need to know how to do this to start. Five lines from the site carry it,

and each one is doing a specific job.

“No couch. Two chairs and fifty minutes.” Replaces an image the reader is already holding — the couch, the silent analyst — with a physical fact.
Deflation by specificity.

“There’s no stage where you have to cry.” Names a private fear precisely enough that the reader knows he has been understood, then answers it
without a word of reassurance language.

“Nothing on the walls worth commenting on.” A joke doing real work: the room will not be an aesthetic statement, and neither will Daniel.

“A full-time job you didn’t apply for.” One image carrying the administrative, legal and emotional load of a separation. It respects the reader

by not explaining itself.

“Managing isn’t the same as being alright.” The positioning in seven words. It credits the coping and declines to call it health.
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05 — Messaging & Voice

INFERENCE

Reassure by being accurate, not

by being soothing.

One rule sits underneath all five lines, and underneath the practical section too. Every comfort on this site is

delivered as information. Nothing asks the reader to feel better before he has been told something true.

Language to use

Short declaratives. Ordinary nouns. Specific quantities. Dry understatement. Naming the
fear before answering it. British plainness, and a full stop where a lesser site would use a

comma.
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Language to refuse

Safe space. Journey. Holding space. Authentic self. Transformational. Potential. Adjective
stacks, exclamation marks, and anything that requires the reader to already value therapy

in order to understand the sentence.
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06 — Intended Client Experience

Feel, understand,

trust, do next.

Feel

Recognised without being exposed.
Spoken to as an adult. Not embarrassed to
be reading. Not required to perform, and
not expected to already understand how
therapy works. The targetis not calm — it
is relief at finding something ordinary.
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Understand

That he works integratively and will explain
what he is doing. That a session is fifty
minutes, usually weekly, in a plain room or
online. That he will say what he notices,
and will not tell you what to do with your
life.

Trust

Built from an unusual combination:
practical transparency, a prior career, a
plainly stated professional status, his own
experience of therapy, and a willingness to
refer on. No badges, no testimonials, no
outcome claims, no statistics.

INFERENCE

Do next

Send a short email. Three lines is plenty. Or
ask for the free fifteen-minute call, in
which you may ask anything, including

whether he is the right person.
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06 — Intended Client Experience

EVIDENCE

Where the uncertainty goes.

Five stages, each asking for slightly more — and each made smaller than the previous stage would

have led you to expect.

01 Website

02 Email

03 Phone call

04 First session

05 Ongoing work

Daniel Mercer — Practice Clarity Blueprint

Removes uncertainty about cost, place, hours, method and person. Nothing material is withheld for

the enquiry.

Removes the requirement to explain. “Three lines is plenty.” The message field is optional and says so.

Removes the fear that enquiring is committing. Fifteen minutes, free, and explicitly includes the

question of whether he is the right therapist.

Removes the fear of not knowing what to say. “If you don’t know, we start there.”

Removes the fear of open-ended obligation. “Some people come for six weeks. Some stay a couple of

years.
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07 — Strategic Translation

INFERENCE
Strategy into desi
gy ir g
— foundations.
One test applied throughout: why is this right for this practitioner and this visitor? Decisions that could
not be justified from the practice have been left out rather than explained.
STRATEGIC INSIGHT WEBSITE CONSEQUENCE
The fear is of a special emotional environment, not of a professional The page is built like a well-made public document — structural, high-contrast, unornamented — rather
service. than like a sanctuary. It looks like somewhere business is done.
Plain speech is the practitioner’s defining quality. A grotesque with no calligraphic gesture in it. The argument is about register, not gender: letterforms with
no hand in them match a voice with no performance in it.
The conventional therapist aesthetic signals a world this reader has Fine serif, cream, botanical motifs and soft pastels are avoided — not as taste, but because they are the
already declined. visual language of a category the visitor believes is not for him.
Colour cannot be asked to do emotional work here. Off-white and near-black carry the page, with a warmer off-white for the practical section. One blue does all

the wayfinding — the three buttons, the navigation’s call to action and its active rule, the process numbers
— in alighter tint on the dark field. Ordinary links are grey with a hairline rule: colour marks what can be
acted on, and nothing else.

The practice sells accuracy, not atmosphere. Almost no decoration. No cards, no shadows, no icons, no gradients. The only motion is a short fade as each
section arrives, switched off for anyone whose system asks for reduced motion. Ornament would
contradict the copy in the first three seconds.

The proposition must survive first contact intact. The headline is the largest thing on the page by a wide margin. Nothing shares the first screen with it but
the lede, one button, one quiet text link and the four practical facts.
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07 — Strategic Translation

Strategy into design — content
and structure.

STRATEGIC INSIGHT

Recognition has to precede explanation.
Diagnostic categories exclude people who do not accept them.

The mechanics of therapy are the actual anxiety.

“Things I won’t do” is the most distinctive thing he says.
Biography is only useful as evidence.
Practical information is a trust instrument, not administration.

A hidden price is a feared price.

Daniel Mercer — Practice Clarity Blueprint

INFERENCE

WEBSITE CONSEQUENCE

The first section after the hero is eight lived situations — not services, not modalities, not credentials. The
reader finds himself before he learns anything about Daniel.

Each situation is one line in the client’s own phrasing with one short line beneath it. Scannable in seconds,
and nothing has to be clicked to reveal it.

The process is a numbered 01-04 list, inverted into near-black. It is the first of the page’s two dark fields,
and inverting gives it weight without decoration — marking it as the centre of the argument rather than a
formality.

It sits beside the process in the same dark field, five lines, at reading size. It is given prominence by position
rather than by styling.

About is three paragraphs. The engineering years appear as recognition — “I'd have said | was fine. | said it a
lot” — and the professional standing appears in a single sentence rather than a credentials list.

Six rows — sessions, fee, where, availability, access, cancellations — given a full section rather than an FAQ,
with confidentiality, its legal exceptions, the adults-only scope and the couples referral in a short paragraph
beneath. Every practical objection can be answered in about five seconds.

£60 appears in the first screen, again in the practical section, and again in the fixed bar on mobile.
Consistent with a practice selling something that can be priced.
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07 — Strategic Translation

Strategy into design — the three

photographs.

INFERENCE

Three images, three questions. Each one answers something a visitor wants to know and would not

ask. There is no fourth photograph, and no photograph anywhere on the site is decorative.

STRATEGIC INSIGHT

The room is the second question after “who is he”.

The photograph must not sell.

The portrait answers “who will I be sitting with”.

Arriving somewhere new is a real anxiety.
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WEBSITE CONSEQUENCE

The consulting-room photograph sits inside the dark process section, immediately after the paragraph
describing what actually happens in a session. The claim and its evidence occupy the same field, and the
headline above it — “No couch. Two chairs and fifty minutes.” — is answered by the picture rather than
illustrated by it.

An ordinary first-floor room: mismatched chairs, a radiator, a sash window, worn boards. A styled wellness
interior would raise the price of entry and contradict “nothing on the walls worth commenting on”.

Seated by a window in a plain room, in a jumper, looking away from the lens. It reads as a photograph taken
during a working day rather than a portrait made for marketing — which is the whole difference between
credibility and self-presentation here.

The third photograph is the entrance hall and stairs, placed with the practical information, and its caption
carries the access facts the picture raises. It answers a question almost nobody asks out loud.
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07 — Strategic Translation

Strategy into design — the
enquiry, and the concept.

STRATEGIC INSIGHT

The enquiry is the highest-friction moment on the site.

Requiring a written problem statement undoes everything else.

One action, repeated; no second offer.

The reader may be sitting in a car park at six in the evening.

A concept must never be mistakable for a practice.
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INFERENCE

WEBSITE CONSEQUENCE

“‘Getting in touch isn't a decision. It’'s an email.” The form asks for a name and an email address; the message
field is optional and says “Three lines is plenty. Or leave it blank.”

Making the message optional is not a usability nicety. A required box demanding that you describe your
difficulty is exactly the performance the rest of the site has spent its time dismantling.

A single primary call to action in the hero, in the navigation, and in a bar that stays with you on mobile until
you reach the contact section and it stands down. No newsletter, no download, no assessment quiz, no
scheduling funnel.

Mobile is treated as a primary layout rather than a compression: the headline keeps its scale, fee and
location sit in a fixed bar, and the practical rows stack in a single column.

A studio line sits above the header at every width, before the headline is read: Alexander Watson Studio -
Portfolio concept. The enquiry form cannot transmit, the address uses the reserved .example domain, the
page is set to noindex, and it carries no business or healthcare structured data. The marker is setin the
same small monospace as the site’s other labels so that it reads as a wrapper around the work rather than
part of Daniel’s identity.
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08 — Discipline

What 1s evidence, and what i1s

inference.

Pages marked| evibence |report what the site says. Pages marked| inrerence |argue backwards from it. Three inferences carry

most of this document’s weight, and it is worth naming them plainly — if any of the three is wrong, the pages resting on it are

wrong with it.

01 The position is the threshold, not the gender.

02 The product is candid observation, not listening,

03 The barriers are the ones Daniel has actually
heard.

Supported by the complete absence of men’s-mental-health vocabulary, and by the fact that the statements doing
the persuading are addressed to the cost of beginning rather than to the reader’s gender. It remains an argument
from what is missing. A practitioner who simply preferred not to write that way would produce the same page.

Rests on one sentence — “That part is most of what you're paying for” — attached to the refusal to stay quiet. The
reading is consistent with the fee’s visibility and the absence of atmosphere language, but it is built from a single line.

Inferred from what the site chooses to answer. A website does spend its words on real objections, but it may also be
answering objections its author imagines. The listis a reading of the copy, not research.

Everything else in this document is either quoted from the site or checkable against it. Nothing has been added about Daniel’s training, modalities,

registration body, supervisor, insurer, client outcomes or personal history: where the website is silent, so is this.

Daniel Mercer — Practice Clarity Blueprint
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09 — Practice Clarity Snapshot

The practice on one page.

Professional identity

An integrative counsellor in Sheffield who explains his work in ordinary language and says
what he notices. He treats the mechanics of therapy — room, fee, process, limits — as
information the client is entitled to before arriving.

Defining belief

Change starts with being accurately noticed — not with being able to explain yourself.

Voice

Plain. Specific. Undramatic. Dryly funny. Direct without being blunt for effect. Never
therapeutic-sounding. The rule underneath it: reassure by being accurate, not by being
soothing.

Visual direction

Off-white, a warmer off-white for the practical section, and near-black — alternating to
give the page rhythm. Large grotesque typography carrying the argument; a monospace
used only for small labels and process numbers. One electric blue, used for wayfinding
and nothing else. Three photographs, each answering a question — the room, the person,

the way in. No ornament, no cards, no icons, no imagery of nature or wellness.
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Ideal client

An adult who is still functioning but whose long-standing way of coping has stopped
working, and who assumes they would be bad at therapy. Often a man; often prompted
by someone else; rarely in crisis.

Core message

You don’t need to know how to do this to start.

Desired feeling

Recognised. Unembarrassed. Informed. Relieved that it is ordinary.
Website priority
Move the visitor from “this probably isn't for people like me” to a three-line email, without

ever asking them to describe their problem.

The principle that should survive every redesign

Nothing on the page may require the visitor to be better at talking than he already is.
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Closing

The test.

Read this document, then open the website. If the design looks like the consequence of understanding Daniel and the
people he works with — rather than a style chosen and applied afterwards — the strategy is doing its job. If any part of
the site cannot be traced back to a line in this document, that part is decoration and should be removed at the next
revision.

The reverse test matters as much. If a claim in this document cannot be pointed at on the page, the claimis flattery and
belongs to no one.

Practice Clarity Blueprint. Prepared by Alexander Watson Studio as a portfolio case study. Daniel Mercer is a fictional practitioner; the practice, the address, the fee,
the availability, the professional standing and the email address shown on the website are invented for the purposes of demonstrating a website direction, and no
counselling service is offered. Quotations are taken verbatim from the concept site at daniel-mercer-concept.alexanderwatson.co.uk. Set in Newsreader and

Instrument Sans.

Daniel Mercer — Practice Clarity Blueprint
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